
 
 
   
 

 

As chief customer officer for Cardinal Health, Mark Rosenbaum leads the sales 
efforts to improve the customer experience while fostering a customer-focused 
culture among employees. With more than 30 years of healthcare experience, 
Rosenbaum brings deep expertise to business leaders across the healthcare 
continuum, including c-suite executives within Integrated Delivery Networks (IDN), 
Group Purchasing Organizations (GPO), government agencies and more. By 
harnessing the capabilities of our Operational Excellence, sales and service teams, 
Rosenbaum has helped healthcare institutions identify efficiencies and cost 
effectiveness, while reducing waste in the system. 
 
In addition to consulting with customers, Rosenbaum is responsible for executive 
sales, including the health systems and government sales teams, sales operations 
and training. He meets regularly with employees to share the "voice of the customer" 
and identify opportunities to improve their experience. 
 
Prior to his current position, Rosenbaum was president of Integrated Provider 
Solutions, where he created a unified sales team across the company selling 
integrated solutions to the industry's leading hospitals, IDNs and GPOs. He has also 
led the Customer Service, Contracts and Pricing teams. 
 
Before joining Cardinal Health, Rosenbaum served as vice president and general 
manager of Amsco International, where he helped facilitate a turnaround in sales, 
service and marketing.  
 
Rosenbaum represents Cardinal Health as a corporate member of Health Insights, a 
forum for executives from major companies in the healthcare industry. He also serves 
as a board member for GHX, a healthcare supply chain management firm and is 
involved with the Joint Commission on Healthcare, an independent, not-for-profit 
organization that accredits and certifies healthcare organizations and programs in the 
United States. He is also a member of American College of Healthcare Executives. 
Most recently, he joined the board of The Ohio State University LifeSports, a 
comprehensive youth development initiative and became executive sponsor of the 
Cardinal Health Associates Fund, which provides grants to employees and their 
families during times of crisis. 
 
Rosenbaum earned his bachelor's degree in business administration from the 
University of Tennessee. 

Potential Story 
Angles/Ideas: 
 

• Customer satisfaction 
amidst an evolving 
healthcare landscape 

 
• Accountable Care 
Organizations and the 
Affordable Care Act – 
effects on acute care 
settings 

 
• Sales and service 
integration 

 
• Group purchasing 
organization 
relationships 

 
 
 
 
 
 
 

 

Mark Rosenbaum 
Chief Customer Officer  
Cardinal Health Medical & Pharmaceuticals Segment 
 
High-Level Subject Matter Expertise:  
Group Purchasing Organizations; Integrated Delivery Networks; Sales Operations and 
Training 
 
Media Availability: 
Phone Interviews and Briefings 
 
Contact Corey Kerr at 614-757-3383 or 
 Corey.Kerr@CardinalHealth.com with expert source inquiries 
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